
Environment

We intend to become carbon neutral by fiscal 2030 by achieving net-zero for Scope 1 and 2 greenhouse gas emissions from the NTT Communications Group’s operations through the 
following related main initiatives.

FY2023 FY2024

Main Initiatives KPIs Review Assessment Main Initiatives KPIs

Priority Activity　▏Promotion of a decarbonized society　

Reduce greenhouse 
gas emissions:

Quantitative  
Become carbon neutral (by FY2030)
GHG Protocol: targeted at Scope 1 and 2

GHG emissions in FY2023 (Scope 1 
and 2): 11.7 ten thousand t-CO2

9.7ten thousand t-CO2 ○

Reduce greenhouse 
gas emissions:

Quantitative  
Become carbon neutral (by FY2030) 
GHG Protocol: targeted at Scope 1 and 2

GHG emissions in FY2024 (Scope 1 and 2): 9.5 ten thousand t-CO2

Quantitative  
Net-Zero by FY2040
GHG Protocol: targeted at Scope 1, 2, and 3

Quantitative  New

Renewable energy utilization rate for data center power (Scope 2): 
100% by FY2030, 54% by FY2024

Introduce electric 
vehicles (EVs)

Quantitative  
Percentage of EVs in fleet: 
100% by FY2030, 50% by FY2025

41% ○
Introduce electric
vehicles (EVs)

Quantitative  
Percentage of EVs in fleet: 100% by FY2030, 50% by FY2025

Improve energy 
efficiency

Quantitative  
Power efficiency in our 
telecommunications business:

improvement of at least 10 times in 
FY2030 compared to FY2013

4.7 times ○

Improve energy
efficiency 

Quantitative  
Power efficiency in our telecommunications business: improvement 
of at least 10 times in FY2030 compared to FY2013

Provide services that 
help reduce GHG 
emissions

Quantitative  
Promote the co-creation of services 
that help reduce GHG emissions: 2 
cases

● �Rollout of Green Nexcenter®, an ultra-energy-
efficient data center service

● �Launch of J-Credit creation and sales through 
the projects of extending the mid-season 
drainage period in wetland rice cultivation

〇

Provide services that 
help reduce GHG 
emissions

Quantitative  
Promote the co-creation and expansion of services that help 
improve the global environment, including GHG emissions reduction 
in FY2024: 5 or more cases

　　　　　Achievement levels based on self-assessment   ○: Achieved △: Partially achieved ×: Unachieved

An eco-friendly future characterized by carbon neutrality, closed-loop recycling, and 
harmonious coexistence with nature based on the preservation of biodiversity.
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FY2023 FY2024

Main Initiatives KPIs Review Assessment Main Initiatives KPIs

Priority Activity　▏Development of a closed-loop society　

Thoroughly implement 
the 3Rs (reduce, 
recycle, and reuse)

Quantitative  
Waste recycling ratio:  
at least 98.2% in FY2023 and at 
least 99% in FY2030

97.8% △

Thoroughly implement 
the 3Rs (reduce, 
recycle, and reuse)

Qualitative  
�Waste recycling ratio: at least 97.8% in FY2024 and at least 99% in 
FY2030

Qualitative  New

Number of legal violations related to disposal of waste (PCBs): 
0 cases

Qualitative  New

Continue reducing the use of business paper (office paper and 
invoices)

Promote the recycling 
of plastics

　　　　　Achievement levels based on self-assessment   ○: Achieved △: Partially achieved ×: Unachieved

See “Environmental Management” in this report for our approach to achieving carbon neutrality for Scope 1 and 2 by fiscal 2030 and net-zero emissions across Scope 1, 2, and 3 by 2040.P.045
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